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Avrupa’'nin pek cok tilkesi, satisa sunulan
gida trinlerinin daha hijyenik, saglikl ve
uzun 6miirli olmasi icin ambalajh triin
yolunda blyluk ve kalic1 adimlar atiyor.
Tirkiye'de son yillarda gida piyasasinda
AB standartlarina uymak icin pek cok ge-
leneksel pazarlama yéntemini degistirmek
zorunda kaldi. Seyyar satislar azaldi, agikta
satilan triunler dikkénlara girdi. Avrupa'nin
ambalajh iiriin konusundaki bu istikrarh
gelisimi bizi de etkiledi. Kesekagitlari,
cuvallar, karton kutular, tenekeler artik
tarihe karisiyor. Pazarlara getirilen sebze
ve meyve bile cok degisik tasiyici kutularla
toptanci halinden temin ediliyor. Hatta
baz driinler hazir ¥ veya 1 kiloluk kiiciik
kaplarda satisa sunuluyor.

Gida ambalaji konusunda Avrupa tilkelerin-
den hic de geri degiliz. Gerek makine parki
gerekse kapama teknolojileri diinyanin
gelismis tlkelerinde oldugu gibi bizde de
kullaniliyor. Ancak tlkemizde ambalajh
gida malzemesi tiiketim aliskanhig: heniiz
cok yeni. Tiiketicinin taze giday! anlamak
icin “elleme” aliskanlig: hala siirmekte.
Elleyemedigi, koklayamadigi tiriini satin
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almakta tereddiitler icinde tiiketicimiz.
Elbette bunun gecmisten‘gelen etkileri
var. Ulkemizde ambalajli tirtin konusunda
yapilan ilk calismalarin, ilk denemelerin
sikintil sonuglar dogurmas: tiiketicinin
guvenini sarsmis.

Marketlerde satisa sunulan gida tiriinlerine
daha uzun raf émri kazandirilmas: yolunda
yillardir pek cok calisma ve deneme yapi-
liyor. Ulkemizdeki ambalajl iiriinlerin bir
kisminda ne yazik ki hdla katki maddeleri
kullanilirken, bazi triinler sadece vakum
ve gaz destegi ile hazirlaniyor ve satisa
sunuluyor.

Genellikle kimyasallardan olusan katki
maddeleri iireticinin tiretim-satis arasindaki
sorunlarini (renk ve lezzet kaybi, biyolo-
jik bozulma, kiiflenme vd.) ¢é6zmiis gibi
gozikiyor. Hem de epeyce ucuza. Ancak
saghk uzmanlarinin ortak kanisi bu ucuz
¢dziimiin uzun vadede insanlarin saghgina
kotu etkiler birakacag: yéniinde.

Cagdas tiiketici artik etiketleri okuyor,
yediginin icerigine dikkat ediyor, besin

degerlerini biliyor. Beslenmesine daha da
dikkat eden cagdas tiiketici profilimiz,
katki maddeli tirtinlere kars: olusan algi
dolayisiyla geleneksel alisveris yontemlerine
kayma egilimi gostermektedir. Et tilketimi
giderek kasaplara, sebze-meyve tiiketimi
semt pazarlarina ve manavlara yoneliyor.
Ama bir siire sonra diinya Gida Normlari
geregi gidalarimizi ambalajli olarak tret-
mek ve satin almak durumunda kalacagiz.

Diinya pazarlarinin birlestigi bir rekabet
ortamindayiz. Muhtesem gilizellikte bir
mutfak gelenegimiz var. Bu lezzetleri diinya
pazarina sunabilmenin yolu, bu hazineyi
“dogru ve giizel" ambalajlamaktan geciyor.
Diinya marketlerindeki tirtinlere bakinca
isimizin hic de kolay olmadig: gériiliiyor.

Cok sik, cok fonksiyonel, hijyenik ve sag-
hkli binlerce gida tirlini Avrupa raflarinm
stisliyor. O rafta yer alabilmek icin diinya
standartlarinda iiretim yapmaliyiz.

Ekonomik direnc siiresini etkilemeden, katk:

maddeleri kullanmadan gida tirtiinlerinin
ambalajlanmasi giintimiiz teknolojileriyle
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mumkiin. MAP (Modified Atmosphere Pac-
kaging) bu yontemlerden birisi. Vakum bu
yontemlerden bir digeri.

Sous-Vide bir baska katkisiz ambalaj tekno-
lojisi. Bittin bu teknikler iiriine maksimum
raf dmrint kazandirirken, katki maddeleri
kullanmanizi da gerektirmiyor.

Avrupa tlkelerinin basini ¢ektigi ambalaj-
li diriin pazarlama mantigi gercekten de
gelecegin yontemi. APACK gida iiriinlerini
katkisiz olarak ambalajlama teknikleri
konusunda yillardir biiyiik emek vermekte
ve laboratuvar ¢alismalar: yapmaktadir.

% No More Unpacked Food!

Many European countries are taking big
and persistent steps on the way to packed
products so that food products put on the
mavrket shall be hygienically, healthy and
shall have a long shelf-life. We also had
to change many traditional methods of
marketing in our food market in order
to comply with the European standards.

Peddling has been reduced, products sold
openly have entered the shops. This consis-
tent development of Furope on the packed
products has also affected us. Paper bags,
sacks, cardboard boxes, tin cans are be-
coming a thing of the past.

Even the vegetables and fruits brought to
the bazaars are procured from Wholesale
Market with many different types of hand-
ling packages. Moreover, some products
are being presented in standard small
packs of 1/2 or 1 kg.

We have not fallen behind the European
countries at all in terms of food packing.
Both the equipment pool and enclosing
technologies are used in our country be-
sides the advanced countries of the world.
However, a consumption habit for packed
food is so recent in our country.

Habit of the consumers to “handle” the
food in order to understand its freshness
is being continued. Our consumers have
regrets in buying the products that they
cannot touch and smell yet.

Of course, this has reasons from the past.
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The fact that first studies, first attempts on
the packed products in our country had
caused some troubles has made consumers
lose their confidence on these products.

Many studies and attempts have been made
in order to provide a longer shelf life to
the food products presented in the stores.
Unfortunately, additives are used in some
packed products in our country and some
products are prepared and presented to the
market by vacuuming and applying gas only.

Additives, usually consisting of chemicals,
seem to resolve the manufacmrer's issu-
es (such as discoloration and loss of tas-
te, biological decay, moulding etc) in the
manufacturer’s processes from production
to sales. And for a very low price. However,
the view of the healthcare professionals is
that this cheap solution shall have adverse
effects on the health of people in the long run.

Modern consumers are reading the labels,
watching what they eat and know what
nutritional values of the products are. Our
modern consumer profile that also cares
about his/her health more and more everyday
tends to move to the traditional shopping
methods because of the perception that is
created against the products with additives.

Consumption of meat tends to move (o
butchers, consumption of vegetables and
fruits tends to move to neighborhood ba-
zaars and groceries. But, we shall produce
our food and buy it as packed as per the
Global Food Norms. ’

We are in a competitive environment where

all global markets meet each other. We
have a magnificent cuisine. The way for
presenting these lastes to global market is
to pack this great treasure “correctly and
attractively.” When we look at the products
on the global markets, we can see that this
is not easy. Thousands of very attractive,
very functional, hygienic and healthy food
products are available in the shelves of
European markets. We shall produce our
goods complying with global standards in
order to be in those shelves.

Packing food products without using ad-
ditives and without compromising from
the economical endurance life is possible
with today's technologies. MAP (Modified
Atmosphere Packaging) is one of these
methods. And vacuuming is another met-
hod. Seus-Vide is also another additive-free
packing technology.

While all these techniques provide maxi-
mum shelf life for the products, they also
do not require using of additives.

Marketing of packed products as led by
European countries is really the method
of future. APACK has been making a great
effort and doing laboratory work for many
years on the packing of food products
without additives.

We would like to welcome all entrepreneurs
oh the correct path.
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