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Istanbul

Bugiinlerde gida ambalaji diinyasinin mer-
kez iissti italya olarak kabul gormektedir.
Diinyada ne kadar gida ambalaji ve gida
islemesi tizerine calisan firma varsa, bu-
yiiklii kiigiikli hepsi italya'daki aktivitelere
katilmaya caba sarf etmektedirler. Ciinki
bugiin gida ambalaji sektoriniin nabzi
orada atmaktadir.

Peki italya ambalaj konusunda diinyanin
merkez tissi kabul edilirken ne yapiyor?
Agziyla kus mu tutuyor? En son ambalaj
teknolojilerini mi gelistiriyor? En kali-
teli ambalaj makinelerini mi tretiyor?
Tiiketicilere ve treticilere en iyi ambalaj
c¢oziimlerini mi sunuyor? Cok mu ucuz?
Diinyanin ulasim ve iletisim merkezinde
mi? Diger ticaret alanlariyla i¢ ige mi? Bir
kismi evet, bir kismi hayir.

italya'nin ambalaj iissii olmasinin en biiyiik
dayanag italya Devleti'dir. Ambalaj sek-

toriiniin vazgegilmezligini kavrayan italya
Devleti, bu konuda olanaklarini sonuna
kadar sektore agmis durumda. AR-GE ya-
pan, kaliteli makine ve ambalaj malzemesi
liretmek isteyen, yeni teknolojiler gelistiren,
sektére girmek isteyen firmalara biiylik
destek oluyor.

Elbette yatirima harcanan sermayenin miktari
kaliteyi de olumlu etkiliyor. Devlet destegi
ile iyi gelistirilmis sektorel trtinler diinya
piyasasinda kendine kolayca yer buluyor,
yiiksek karlilik bedelleriyle miisteriye
ulasabiliyor.

italya’nin ambalaj sektériinde merkez iissii
vasiflari i¢in bazi sorular sormustuk. Bu so-
rulari artik kendi tilkemiz i¢in de sormanin
zamani geldi. Oylesine énemli cografi ve
stratejik bir konumdayiz ki, avucumuzdaki
elmaslar degersiz kum taneleri gibi parmak-
larimiz arasindan akip gidiyor.

packworldturkiye
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JSSU-ISTANBUL

istanbul, binyillarca biitiin diinyanin ticaret
yollari tizerindeki en 6nemli konak olmus.
En 6énemli bulusma yeri, en 6nemli ve en
biiytik pazari. Diinyanin hicbir yerinde hala
Kapalicars: gibi devasa bir kapali pazar
yoktur. istanbul'u kontrol edebilmek icin
nice savaslar verilmistir.

Ciinkii burasi Asya ve Avrupa kitasinin tam
gobeginde bulunan essiz bir merkezdir.
Bu nedenle biitiin tilkelerin gozii tarihin
her aninda istanbul'un tizerinde olmustur.

Hem denizyolu, hem havayolu, hem de
karayolu ile ulasilabilir bir cografyadadir.
Diinyadaki pek ¢ok uluslararasi firmanin
irtibat biirosu, camini aginca tarihi yari-
maday1 seyretmektedir. Artik elimizdeki
bu cevherin kiymetini bilmeliyiz.

Apack'in hedefi
istanbul'u ambalaj
uissii haline
getirmektir.

Apack'in en biiyiik hedefi istanbul'u am-
balaj ve gida islemede diinyanin merkez
iissii haline getirmektir. Bunun icin hemen
hemen biitiin altyapiya sahip olup, kendi
icimizde iyi organize olunabilirse, biitiin
diinya ile rekabet edebilir hale gelmek mim-
kinddr. Olimpiyat bir seferlik bir eylemdir.
Oysa gida ve ambalaj her yil, her ay, her
gtin tilkemize kazandiracak ¢ok biyiik bir
katma degerdir.

Oyle bir sektére hizmet veriyoruz ki, sadece
devletin degil, iireticilerin ve tirettiklerini
tiiketenlerin de algilarinin, seciciliklerinin
arttirilmasi gerekmektedir.

Oyle bir sektore hizmet veriyoruz ki, dogru
unsurlari bir araya getirmeden dogru ¢o-
ztimlere ulasmak mimkiin degil.

Bu nedenle, sektérel calismalarda artik
kiiciik isletmeci zihniyetinden uzaklasil-
masi1 gerekmektedir. Ekonomik kaygilarla
yapilan secimlerde, dogru olandan uzak-
lasildig 6lglide diinya piyasasindan da
uzaklasiimaktadir.

i¢ piyasada katma degeri disiik-ekonomik
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kiymeti minimize edilmis, beslenme degeri
alt sinirda triinler satmaya calisan bir kisir
donguniin icine dusuliyor. Bu nedenle
maliyet azaltmaya giderken ekonomik
dretimin dogru parametrelerini kullanmak
gerekmektedir.

Sektoriin en kiymetli tirtinii ashinda bilgi
ve onu doguran deneyimdir. Yapilacak iste
dogru bilgiye ulasmak icin énce ¢ok iyi 6n
arastirma yapmak gerekmektedir.

Uriinii sadece bir kabin icine koyup agzim
kapatmak artik semt pazarlarinda kese
kagidina urtin koyup agzini kapatmak ka-
dar gecici bir ¢6ziim. O paket sadece pazar
filesini eve tasiyincaya kadar size hizmet
eder. Oysa artik gerek tireticiler gerekse
tiiketiciler, gidada herhangi bir koruyucu
maddeye ihtiya¢ duymadan uzun raf émrii
elde etme pesindeler.

Artik, oyle de yapariz, boyle de ¢6zeriz ne
olmus yani dénemleri coktan gecti. Bu yon-
temle Uretilen her sey diinya pazarlarindan
geri doniiyor, Turkiye'nin ticaret dinya-
sindaki koltugunu tabureye donistiiriiyor.
Once sektorden ekmek yiyen tireticilerin
“kaliteli ve dogru bilgiye” ihtiyaci var. Sonra
“hallederiz abi” zihniyetinden de kurtulma-
s1 gerek. Bu anlayisla sadece birbirimizi
mesgul ederiz.

Diinya piyasasinda yer almak isteniyorsa,
digerleriyle rekabet edecek kadar kaliteli
ve dusiik maliyetli triin tretilmesi gerekir.
Apack bugline kadar yaptig1 biitlin ticari
iliskilerinde miisterine dncelikle bilgi sag-
lamis, sonra trtinini pazarlamistir.

Bugiin 5000’i askin yerli, 1500'i agkin ya-
banci sektor temsilcisi ile her giin iletisim
halindedir. Temel amaci bir Gida-Ambalaj
Kaltira olusturabilmek olan Apack, bun-
dan sonra da binlerce yilin istanbul'unu
ambalaj ve gida islemenin merkez lissi
haline getirmek icin calismalarina devam
etmektedir.

Sektordeki tiim paydaslarin kendi ¢cevre-
sinde elinden geldigi olciide amag, fikir ve
hizmet tretmesi gerekmektedir.

Cok kolay mi?
Elbette degil.
Ama baslamak bitirmenin yarisidir.

APACK

Istanbul The New Packaging Base

% Nowadays, Italy has been consi-
dered as the Central Base of the
World Food Packaging. All companies of
all sizes working in food packing and
food processing try to join the activities
in Italy, because the heart of the food
packing sector beats here.

Well, what Italy does when it has
become the central base of the world
in packing?

Do they catch lightning in a bottle? Do
they develop the latest packaging tech-
nologies? Do they manufacture the most
qualified packing machines? Do they offer
the best packing solutions to the consu-
mers and manufacturers? Is it so cheap?
Is it at the center of the transportation
and communication of the world? It is
intertwined with the other trade fields?
The answer is yes for some questions,
while NO for others.

The most important foundation of allo-
wing Italy to become the packing base
is the State of Italy. Understanding the
indispensability of the packing sector,
the State of Italy makes the best of it to
use facilities for the industry. It provides
great supports for the companies who
make R&D, would like to manufacture
quality machinery and packing materi-
als, develop new technologies, and try
to enter the market. Of course, the amo-
unt of the capital spent for investment
affirmatively influences the quality. The
sector products, which are well-developed
with the support of the state, easily find
a place in the world market and access
to the customer with high profit.

We asked some questions for why Italy
has been the central base of packing
industry. It is time to ask this questions
for Turkey as well.

We are located at a very strategic geog-
raphical position that we let valuable
diamonds slip through our fingers as
invaluable sands.

Istanbul had been an important station on

the trade routes of the world for thousands
of years. The Most Important Venue, the
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most and the Greatest Market... There
is no such great market in the world as
the Grand Bazaarv in Istanbul. So many
battles were erupted on controlling Is-
tanbul, because it is a unique center at
the heart of the Europe and Asia. That's
why; all countries have always had eyes
on Istanbul during history.

Istanbul is located at a geography allo-
wing maritime line, airline and highway.
Contact offices of many international
companies view the historical peninsula
when opening their windows. We should
know the value of this gem. As APACK,
our greatest aim is to make Istanbul the
Central Base of the world in packing
and food processing. We have almost all
infrastructures for this purpose. If we
become well-organized, we may compete
with the entire world. Organizing Olympic
Games is an action for once. However,
food and packing is great value adding
action every year, every month, every
day... We serve in a such industry that
we should change not only the perception
and selectiveness of the state but also
of the consumers and manufacturers.

As we said at the beginning, we serve

in such industry that we cannot achieve
the right solutions unless we combine
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the right elements. That's why; we should
avoid the mentality of the small business
in our sector works. In the selections we
make with economic concerns, we will fall
away from the world market as long as we
go far away from the right choice. We fall
into a vicious circle, in which we try to sell
low value adding and minimized economic
value products having the lowest feeding
value. That’s why; when we go cost saving,
we should use the right parameters of the
economic manufacturing.

The most valuable product of our industry
is actually the Knowledge, and the Experi-
ence, which brings the former. In order to
access the accurate knowledge we should
make preliminary surveys. Putting a pro-
duct into a container and closing its cap is
a temporary solution as putting the product
into the paper bag in the open-air market.
That packing will serve you only from the
market to the home. However, both of the
manufacturers and consumers pursue long
shelf life for the food without using preser-
vative substances.

It is old-fashioned to say that we can use
this way or other. The products we manu-
factured in this way are returned from
the world markets, turning our armchairs
in the world market into a stool. First, we,

who make living from this sector, need
the “quality and accurate knowledge”.
We should be away ffom a behaviour as
“we’ll solve it dude!". With this concept,
we will just delay each other. If we would
like to take part in the world market, we
should produce as quality and low-cost
products as they do.

As Apack, in our trading relationships,
first we have provided knowledge for
our customers before marketing our
products. Every day, we are in contact
with more than 5,000 domestic and 1,500
international industry representatives.
Our main purpose is to establish a Fo-
od-Packing Culture, and then to have
Istanbul, with a history of thousands
of years, become the central base of
packing and food processing.

All of our stakeholders should do their
best to produce idea and service for

this purpose.

Is it easy?
Of course, not.

However, a good beginning is half the
battle.
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